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MOUNTAIN MARVEL

As part of SIBEC’s approach of bring-
ing buyers and suppliers together, it
offered a new twist to networking by

organising a charity challenge to climb
Mount Kinabulu (13,433ft/4,101m
above sea level, and South East Asia’s
highest mountain) in aid of the
Malaysian Aids Foundation.

Reports Maggie Gunning: “After
weeks of physical and mental prepara-
tion, the climb took place over two
days, and involved a one-night stay at
base camp, more than 3,000m above
sea level.

business leaders to alleviate potentially disas-
trous effects for the company. Last year's Sars
outbreak and the Bali bombings were exam-
ples he used to reinforce the need for a pro-
active crisis management programme.

Bert shared the knowledge he gained from
his mentor — Dr David Perl, of UK-based
Docleaf - to see opportunity in crisis, and sug-
gested ways to use the four Rs of crisis: reduc-
tion, readiness, response, and recovery.

TOPIC: Why members guit. What it takes to
retain them in your club for profitability.
Speaker: Xen Angelides, regional sales man-
ager Asia Pacific, Nautilus Health & Fitness
Group. Xen, a lively and animated speaker,
focused on membership retention at fitness
clubs — which seems to be one of the biggest
challenges currently facing the industry.

New services

When it came to supplier delegates, there were
some exciting companies offering new services
and equipment.

B Frette has just launched a luxury spa range
of linens. Visit their website at www.frette.it
B New World Music and Media, leaders in
music for the spa and salon environment, has a
huge offering of musical styles — from relax-
ation, therapeutic, upbeat and chill-out. The
company also creates customised CDs for
individual spas (www.newworldmusic.com)

B Aromatherapy Associates offers superbly
packaged products to its high-end spas and
hotel custorners, as well as maintaining quality
and luxury aromatherapy treatments

(www.aromatherapyassociates.com)

200 Health & Beauty Salon

“We made it to Lows Peak
(the highest point) at 5.30am,
climbing in pitch darkness. As
the sun slowly rose over the
horizon, we felt a sense of awe
and much emotion at our
achievement, realising we had
finally made it. It was a real
team bonding experience.”

The climb raised more than $27,000
(about £16,000), with a cheque pre-
sented to the president of the founda-
tion, Datin Paduka Marina Mahathir,
daughter of former Malaysian Prime

B Matis presented a comprehensive selection
of skincare for men and women, using high-
performance ingredients, sometimes com-

bined with machines.

Software suppliers made an
impact on the event this year,
with companies such as
Shortcuts Salon and Spa,
Softbrands, Sporting Pulse and
Fitlinxx presenting software
solutions for the spa, beauty and
fitness industries. Meanwhile,
spa and beauty equipment sup-
pliers included Sorisa - a
Spanish company that places great emphasis
on its educational training to ensure optimum
use of their equipment (www.sorisa.corm).

Babor, Elemis, Guinot, Phytobiodermie and
Clarins were all new visitors to the event. It was
also the first time for Joe Hollman, of Hollman
Lockers, USA. His product was in high
demand from delegates representing luxury
clubs and hotels. Hollman began and pio-
neered the change in locker manufacturing by
using computerised design to ensure every
part is consistent and interchangeable
(www,hollman.com).

There was also a contingent of both buyers
and suppliers from Australia. For example,
Litya is an unique and authentic product
range, where the elders of the aboriginal tribes
in Australia have given permission to use the
name (www.litya.com).

Meeting room,
packed with
delegates
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Minister, Mahathir Mohammed, at the
gala dinner on the final evening.

On the fitness side, major players such as
Cybex, Nautilus, Life Fitness, Technogym and
Precor were in attendance.
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Buyer-delegates

Equally, there was an excellent selection of
buyer-delegates for the suppliers to meet,
including representatives from Mandarin
Oriental Hotels, Shangri-la Hotels, and Six
Senses Hotels, Resorts & Spas. Meanwhile,
from Australia, Vanessa Gay represented the
Australian Spa Association, joining Vanessa
Main of Mirvac Hotels and Sarah Miles from
Living Well {Hilton). Bella Face Care joined the
avent for the first time, along with Hong Kong
Disney Land Resort, Clearwater Bay Golf &
Country Club, Elle Spa and Spa Philosophy, all
from the Hong Kong/Macau region.

With its well-proven formula for success
based on pre-scheduled meetings between
suppliers and buyers, “this is not any ordinary
event”, said first-time attendes, Charmaine
Wong, of Softbrands. “We've done exhibitions
before and found it never really worked. |'ve
found this format more rewarding.”

All in all, the event was a huge success,
equally valued by buyers and suppliers alike,
and plans are in hand for SIBEC Asia 2005. &

M For details on SIBEC Asia 2005, contact
Pelican Events, Either Jonathan Needs, tel:
+44 208 589 9885; e-mail: jonathan@pelican-
events.com, or James Burke, tel: +44 1273
602 432; e-mail: james@pelicanevents.com,
website: www.pelicanevents.com

@ Spa consultant, Maggie Gunning, is managing
director of Singapore-based Spa Synergy. Tel:
00 65 6887 5518. E-mail: mg@spasynergy.com;
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